
CONTENT BUREAU 2023
EDITORIAL SERVICES

PROFILE



The GI Content Bureau service is designed to provide our clients with a team 
of world-class writers and editors that have a collective experience of over 
100 years producing longform feature-length content on the global economy 
and industry for leading international media companies including Bloomberg, 
Reuters, Platts, The Financial Times and the the Wall Street Journal. This 
rare and exclusive expertise can be retained on an annual basis to deliver 
a continuous supply of Feature Articles, Opinion Editorials, Newsletters, 
Whitepapers & Special Reports etc., or can be secured under a call-off 
arrangement to deliver special project assignments.

CONTENT BUREAU
EDITORIAL SERVICES

COMPANY 
EDITORIAL 
“TOOLBOX”

WHITE  
PAPERS

OPINION 
EDITORIALS

SPECIAL  
REPORTS

NEWSLETTERS

CONTENT BUREAU
EDITORIAL SERVICES

✓  GI will prepare suitable editorial content formats to convey the client’s message to its 
target audience. All relevant content needs to move beyond what’s-just-happened and 
address what’s-at-stake and why-we-should-care. 

 Formats:
 • Opinion Editorials

 • Company Editorial “Toolboxes”

 • Newsletters

 • Special Reports

 • White Papers

 • Feature Articles

 • Q&A Interviews

 • Podcast/Webinars

Produce & Manage:

Gulf Intelligence will work closely with the company’s corporate communications team  
to create a Company Profile Toolbox by drafting:

✓  An anecdotal long-form company profile that will attract the editorial eye of print media  
for a potential feature

✓  Anecdotal-led Profiles of the senior executives adding a more ‘human’ element to the story.

Company Profile Toolbox – Tell a compelling human story
Anecdotal Company Profiles & Leadership Biographies
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PROFILE  l   SHARJAH NATIONAL OIL CORPORATION

In November 1978, a team of engineers crisscrossing 600,000 acres of 
Sharjah’s desert pinned down a sweet spot; the Sajaa asset. 

Their efforts paid dividends. When the Sajaa-1 well was drilled in May 
1980 to 16,656 feet – roughly six times the height of the world’s tallest 
building, the Burj Khalifa – it was one of the largest gas discovery in the 
UAE at the time. The engineering team worked without today’s technolog-
ical luxuries – real-time updates from mobile phones and satellites – and 
navigated their way to success by unrolling dog-eared maps of the desert 
on the hot bonnets of their four-wheel drive vehicles. This pioneering spirit 
heralded the beginning of Sharjah’s energy industry. 

Fast forward three decades and Sharjah National Oil Corporation 
(SNOC) was established in 2010 by the Amiri decree of Sharjah’s Ruler 
His Highness Dr. Sheikh Sultan Bin Mohammed Al Qasimi. Tasked with 
exploration, production, engineering, construction, operation and mainte-
nance, SNOC was also handed the golden keys to operating and managing 
the Sajaa assets. 

SNOC had access to the other legacy infrastructure pre-2010. Sharjah’s 
bullish streak after the discovery of the Sajaa asset continued with the 
discovery of the nearby Moveyeid field in October 1981. Just one year 
later, the first cargo of 500,000 barrels of condensate was exported from 
the Sajaa plant on the oil tanker ‘Amoco Savanah’ – the birth of Sharjah’s 
gas exporting business. Gas sales started in 1983 to Sharjah Electricity and 
Water Authority (SEWA) and later to Dubai and the Northern Emirates in a 
new pipeline network. 

An agreement to build a liquified petroleum gas (LPG) terminal and 
export facilities in a new harbour at Hamriyah was signed in 1984, thus 
laying the foundation for a new port facility in Sharjah, with the export of its 
first load of LPG taking place in 1986. Two world records followed in 2003. 
One was for the high efficient recovery of LPG (propane and butane liquid) 
and another for a world-leading coiled tubing under balance drilling (CTD) 
campaign, which was managed by BP and the Sharjah government. 

LEVERAGING SHARJAH’S ASSETS
In an interview with Tank Storage Magazine, Sheikh Sultan Bin Ahmed 
Al Qasimi, deputy chairman of Sharjah Petroleum Council (SPC) and 

president of SNOC, explains: ‘It makes business sense for SNOC to lev-
erage the infrastructure and resources already available in Sharjah, due to 
decades of hard work since 1980. This will better ensure gas security for 
the next generation in the UAE and beyond. SNOC is available and ready 
to deepen its footprint in the UAE’s gas ecosystem. 

‘Sharjah also benefits from a strategic position along the coastline 
and in the centre of the country’s seven emirates, which means SNOC 
can provide an uninterrupted supply of gas across the UAE at a time of 
significant growth in demand. It is a win-win situation for all.’

Just seven years since its inception, SNOC owns and operates 53 
wells, distribute in three fields and two hydrocarbon liquid storage and 
export terminals. The condensate terminal was constructed in 1981 in 
Hamriyah and has two 500,000 barrels tanks and one offshore single 
point mooring (SPM) buoy for VLCC tanker loading. Constructed in 
1986, the LPG terminal has a dedicated loading jetty inside Hamriyah 
Port and Free Zone with 400,000 barrels and 300,000 barrels of propane 
and butane storage capacity, respectively. 

The Hamriyah Port is the only location in the Northern Emirates 
with existing infrastructure and connectivity capable of sending more 

01 Sharjah National Oil Corporation’s deepwater rig

02 Ruler of Sharjah visits the Sajaa Plant in 1981

03 LNG vessel

04 Sharjah Petroleum Council where SNOC’s headquartered

05 Deepwater rig

The Sharjah National Oil Corporation is 
leveraging existing infrastructure and 
natural resources to ensure greater gas 

security for the UAE as it explores gas storage 
in the region

Spearheading the 

UAE’s new gas chapter
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than one billion standard cubic feet per day (Bscfd) efficiently into the 
market. All pipelines in the Northern Emirates converge at Sajaa, giving 
it the ability to transfer this gas to anywhere in the UAE – a valuable 
convergence of infrastructure in a region that lacks an intra-GCC gas 
pipeline network. These pipelines are owned and operated by SNOC, 
SEWA, Emarat, Dana Gas, DUSUP and Dolphin. 

‘We recognise the urgent need of the Northern Emirates for a reliable 
supply of natural gas that can be easily distributed to support large and 
small consumers, from the big power generators to small businesses. 
SNOC is already able to provide that level of much-needed flexibility,’ 
says Hatem Al Mosa, CEO of SNOC and secretary general of SPC. 
“The Sajaa complex has traditionally been the centre of the gas supply 
business in the Northern Emirates and it is well-placed to continue 
supporting the region.’ 

FORTUITOUS TIMING 
SNOC’s growth is well timed to help meet the demands of the UAE’s 
growing population, with an 11% rise by 2030 as today’s 9.4 million 
increases to 11.05 million. SNOC also provides services to Anabeeb com-
pany for importing jet fuel into Hamriyah port for transit to support the 
rapidly-growing business at Sharjah International airport. The airport has 
handled 4.6 million passengers and more than 30,000 aircraft movements 
this year alone

SNOC’s deal in May 2017 with SEWA for a ten-year gas sales 

agreement targeting the supply of natural gas for Sharjah Electricity and 
Water Authority (SEWA)  power generation in Sharjah, follows the com-
pany’s joint venture with Uniper in October last year to import liquefied 
natural gas (LNG) into the emirate’s Port of Hamriyah. 

The joint venture between SNOC and Uniper will supply natural gas 
to the three power stations operated by SEWA. First gas deliveries to 
SEWA from the ten-year agreement will be in early 2019 and some of 
the gas will flow from the Hamriyah port jetty directly into the SEWA 
‘Hamriyah’ power station. Additional gas will flow to SNOC’s Sajaa 
gas field complex and will supply the other SEWA power stations. The 
import project will have a capacity of three to four million tonnes of LNG 
per annum (mmtpa) and a send out capacity range up to 1,000 million 
standard cubic feet per day (mmscfd).

‘The Emirate has had to rely on an expensive, unpredictable commod-
ities market, which means SEWA has been selling power for less than 
its cost of production,’ Al Mosa says. ‘But that is changing as the deal 
between SNOC, Uniper and SEWA will ensure Sharjah has a guaranteed 
gas supply at attractive prices. This is a major milestone in SNOC’s 
growth story and indeed, Sharjah and the UAE.’

FURTHER EVOLUTION
Gas storage is the next stage in SNOC’s evolution. SNOC owns the 
ideal size reservoir for such a project, which is located close to its gas 
complex. The LNG import project will provide the required volumes to 
start this, which allows storing excess gas in the winter for its production 
in summer to satisfy the summer peak demand. 

It also provides a readily available strategic reserve to respond to 
unexpected operational or market problems. Requiring significant capital 
investment for the project, SNOC is planning a phased project with the 
first tranche potentially starting in 2021. Pilot studies to test existing 
infrastructure are being carried out to optimise the final project design. 

As the UAE’s gas demand continues to swell, SNOC’s leadership 
will ensure that the company is a collaborative and flexible partner. The 
days of crisscrossing desert tracks may have been replaced by modern 
technology, but the entrepreneurial and determined spirit that sparked 
Sharjah’s energy industry is still alive and well. 

This is a major 
milestone in 

SNOC’s growth 
story and 

indeed, Sharjah 
and the UAE
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Whitepapers - Special Reports

101Theg u l fi nte l l ig e nce .com

MENA Vol. 4-2020

Digital Economies of the Future: 
Innovative, Connected, Secure 

“Maximum Energy,  
Minimum Emissions” 
How is ADNOC Embracing the Energy Transition?

SPECIAL 
REPORT

Feature Articles & Opinion Editorials

GI will write and edit Opinion 
Editorials to a world-class 
standard in the name of a 
client’s leadership team that 
will help elevate their posture 
and profile in front of B-to-B 
and B-to-C stakeholders in all 
relevant markets. The feature-
length articles will be written in 
English and can be translated 
into multiple languages for key 
markets both locally and across 
the globe. The why-we-care 
content can also be cut up into 
bite-size formats to support 
social media campaigns.
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Newsletters / Bulletins

Weekly LNG Insights May 15, 2019

In numbers

news & events

@MidEastLNG

Established in 2017, the Middle East LNG Institute examines the evolution of LNG in the Middle East and North Africa (MENA) as the region transitions from a net-exporter to a net-
importer. The Institute’s mission is to facilitate the region’s community of LNG stakeholders and share knowledge and best practices. The Institute also provides the insights needed 
to successfully navigate through what are still uncharted waters for many Middle Eastern energy stakeholders. 

The Institute provides a single, independent and trusted platform for knowledge exchange, data gathering and intelligence sharing for stakeholders. These are crucial tools as the 
region explores comprehensive solutions to rebalancing one of the starkest juxtapositions in the global energy market. The Middle East is home to more than 40% of global gas 
reserves, yet the volume of the region’s LNG imports is climbing as domestic demand outpaces pipeline supply. The status quo is being rewritten – new demand, new supply, new 
hubs – and an ability to flex to these dynamic conditions will create the winners of a market that is nearing the top of the global energy hierarchy.
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China’s tariff 
retaliation 
Could blunt 
us LnG export 
Growth 
momentum

$2.5trn 
Digitalization could unlock up to $2.5 trillion of 
industry and societal value in the global oil and 

gas markets in the medium-term

Source: ME LNG Institute Research, WorldEconomic Forum (WEF)
Source: ME LNG Institute Research: Uniper Energy DMCC
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INTELLIGENCE BRIEFING
Energy Transition
Exclusive Insights /// Actionable Intelligence /// Interviews /// OpEds

SCROLL DOWN

ENERGY TRANSITION REPORT   CLIMATE CHANGE INSIGHTS   DECARBONIZATION VIEWS

Germany Maintains Focused  
Path Towards Energy Transition
Kristina Haverkamp, Managing Director, German Energy Agency

CONTINUED ON PAGE 2

I am convinced that Germany should follow the path 
that has already been decided upon by the new 
German coalition in January last year – developing 
a faster expansion of renewable energy, having a 
more inclusive approach in energy communities. It 
is important to become more independent through 
renewable energy and remain economic in terms of the 
use of energy. We are also working on developing our 
partnerships with the Gulf region – with the UAE and 
Qatar, for instance – and with the US and Canada. In 
the short term, we are focused on LNG supply. Still, we 
are always talking about hydrogen, in particular green. 
Although green hydrogen is the optimal solution, grey 
hydrogen would also be acceptable. In fact, our LNG 
terminals financed by the German government need 
to be H2 ready. This means that they have to be built 
so that they can switch to green hydrogen as soon as 
it is available.



Industry Forums / Webinars / Podcasts

WHAT IS IT?... KNOWLEDGE PARTNER CONSULTANCY

Gulf Intelligence will script & produce Industry Forums/Webinars/Podcasts on behalf of a client with 
the purpose of facilitating critical knowledge exchange on timely and relevant issues for its energy 
stakeholders across the Middle East: see below a profile of the GI Knowledge Partner Consultancy Service.

DESIGN CAST

SCRIPT

SPEAKER 
MANAGEMENT

DIRECT

PRODUCE

MODERATE PUBLISH

DISTRIBUTE

DESIGN
GI will design a robust and results driven architecture for each event. GI will engage with the Client to 
design an event structure, agenda and format to maximize the engagement & opportunity. 

SCRIPT
GI will coordinate with the Client to finalize a Theme & Topics that are aligned with it's thought 
Leadership posture & of relevance to targeted stakeholder groups. GI will research, script & format topics 
for discussion. 

DIRECT - SPEAKER MANAGEMENT
GI will provide LIVE briefings and talking points to all featured speakers and leaders participating in the 
event.

PRODUCE
GI will manage all production aspects related to speaker management on the day of the LIVE event. 

MODERATE/MC
GI can moderate & manage guest moderators to ensure the program is presented in a dynamic and 
interactive format, & achieves its target objectives. 

PUBLISH
GI will harvest all the most timely and relevant knowledge shared during the thought leadership forum 
and publish it in a post-event Whitepaper/Report.

CAST
GI will identify and secure featured speakers – competent thought leaders on the topics being tackled in 
the Forum.

CONTENT BUREAU
EDITORIAL SERVICES

Webinar Audience Outreach
WHAT IS IT? 
Gulf Intelligence will create, maintain and execute a audience outreach strategy that includes building 
relationship with the identified stakeholders through a process that can last many months and require 
engaging multiples of up to 4 times the amount of people you are actually seeking to attend the event.

Research & Identify Gulf Intelligence will research and identify the appropriate person/s in the relevant 
institutions and stakeholders in the sector.

Database Management: Once Gulf Intelligence has identified the relevant persons from the relevant 
institutions, GI will ensure to execute a successful Audience Outreach Campaign and managing the 
database by: 
✓ Building
✓ Reviewing
✓ Cleaning
✓ Refreshing

Audience RSVP: As the Audience Outreach process generally splits in a 10-1 ratio of general audience vs 
VIPs, and both require a separate RSVP strategy, GI will create a template communications approach and a 
robust RSVP process.

Audience Management: Once GI has RSVP’d the target Audience, we will maintain a continuous 
engagement with the official or executive attending the Forum. 



Executive Summary

The GI Media Hub is a special bespoke service offered by Gulf 
Intelligence to manage our clients reactive and pro-active engagement 
with the media, including emergency communications when an 
unexpected events unfold at any time of day or night.

The Gulf Intelligence 
MEDIA HUB

MEDIA HUB PROFILE

MEDIA 
ONE-ON-ONES

MEDIA 
BRIEFINGS 

SOCIAL 
MEDIA

PRESS 
CONFERENCESREPORTING 

& ANALYSIS

✓ Design PR/Thought Leadership    
    campaign for clients.

✓  Script Editorial: Theme, Talking Points,  
Press Material.

✓ Pitch campaign to media.

✓  Prepare Newsmaker for engagement with Media across an array of platforms: print, 
broadcast and online etc.

✓  GI to accompany Newsmaker to Media Engagement.

 Formats:
 • Media One-on-Ones  

 • Media Briefings  

 • Press Conferences

 • Social Media

Structure and Process:

Produce & Manage:

Media One-on-Ones
Ali Khedery, CEO & Founder, Dragoman Partners, interviewed by CNN

Alasdair Buchanan, Energy Director, Lloyd’s Register, speaks to 
Pipeline Magazine 

Chris Midgley, Head of Analytics, S&P Global Platts, is interviewed 
by CNBC International



Media Briefings

Press Conferences

Mouayed Makhlouf, Regional Director, MENA, IFC, hosts a  
media briefing

H.E. Emmanuel Ibe Kachikwu, Minister of State, Petroleum Resources, 
Nigeria, gives a Press Conference to Int’l Energy Reporters

Hatem Al-Mosa, CEO, Sharjah National Oil Corporation, hosts a media roundtable briefing with key media in Abu Dhabi, UAE

H.E. Abdullah bin Hamad Al Attiyah,  Chairman, The Abdullah 
Bin Hamad Al-Attiyah International Foundation for Energy & 
Sustainable Development, hosts a Press Conference with Middle 
East media on global gas markets

H.E. Suhail Mohamed Al Mazrouei, UAE Minister of Energy and 
Industry, hosts a press conference with international and local media

MEDIA HUB PROFILE

Social Media

The Gulf Intelligence Media Hub has a 
proven track record of establishing an online 
footprint from ground zero, as well as the 
ability to further establish an online footprint 
through key publishing platforms: LinkedIn, 
Twitter, YouTube, Facebook etc.

✓  Provide detailed/audit of media campaign.

✓  Harvest and collate media coverage.

✓  Assess media coverage into an Analysis 
Report to ascertain overall tone of the 
coverage to help gauge breadth, depth 
and tone of coverage.

✓  In special instances, harvest intelligence 
into a White Paper or Special Report.

Media Engagement Audit



Case Study:
GI produced a Media Hub campaign for the UAE Minister of Energy & 
Infrastructure H.E. Suhail Mohamed Al-Mazrouei through the year that 
he was the President of the OPEC CONFERENCE in 2018.

Feature interview with CNBC International’s OPEC presenter Steve Sedgwick

Briefing at S&P Global Platts’ headquartersBroadcast interview with 
Skynews Arabia

Interview with Thomson Reuters at  
IP Week 2018

Pre-IP Week Activity: Media Briefing in Abu Dhabi for background briefing to 
key journalists (Arabic & English)

MEDIA HUB PROFILE

 GI Editorial Leadership Team:
Sean Evers, Managing Partner, Gulf Intelligence
Sean Evers is the Managing Partner of Gulf Intelligence, a leading 
UAE-based strategic communications and research firm that provides 
consultancy services to clients in the energy, petrochemicals, and 
other related sectors. Evers has over 20 years of experience in the 
energy and geopolitics sectors, and he is a frequent speaker at industry 
events and conferences. As Managing Partner of Gulf Intelligence, 
Evers oversees the firm’s research and analysis efforts, manages client 
relationships, and leads the development of strategic communications 
initiatives. Evers and his team work closely with clients to provide 
valuable insights and strategic advice on a range of issues related to 
the energy industry, including market trends, policy developments, 
and regulatory changes. In addition to his role at Gulf Intelligence, 
Evers is also a frequent commentator on energy and geopolitical 
issues, and his insights have been featured in a range of international 
publications, including The Financial Times, Bloomberg, and The New 
York Times.

Dyala Sabbagh, Partner, Gulf Intelligence
Dyala Sabbagh is a Partner at Gulf Intelligence, a leading UAE-
based strategic communications and research firm that provides 
consultancy services to clients in the energy, petrochemicals, and 
related sectors. With over 15 years of experience in the Middle East, 
Sabbagh is an expert in the energy sector, with a focus on oil and 
gas, renewables, and sustainability. As a Partner at Gulf Intelligence, 
Sabbagh plays a key role in driving the firm’s research and analysis 
efforts, managing client relationships, and leading the development 
of strategic communications initiatives. Sabbagh and her team work 
closely with clients to provide valuable insights and strategic advice 
on a range of issues related to the energy industry, including market 
trends, policy developments, and regulatory changes. Prior to joining 
Gulf Intelligence, Sabbagh worked for several leading organizations in 
the Middle East, including the Emirates Nuclear Energy Corporation, 
Abu Dhabi National Energy Company, and Abu Dhabi Investment 
Authority. Sabbagh holds a Master’s degree in International Affairs 
from Columbia University and a Bachelor’s degree in International 
Relations from Tufts University.
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